
	
	
	
	
	
	
	
	
	

	
	
	
	
	

Pupils	will	understand	the	importance	of	entrepreneurship,	enterprise	and	innovation	in	our	world’s	
future.	To	realise	the	impact	of	globalisation	on	consumerism	and	business	behaviour	and	the	

consequence	of	increased	social	media	on	the	accountability	of	a	business	as	a	result	of	its	ethical	and	
environmental	decisions.	

Business at SMA 
Our vision for the Business curriculum 

Achieve	academic	excellence	through	deep	
learning,	with	an	emphasis	on	how	and	why	
Businesses	exist,	encouraging	pupils	to	investigate	
external	constraints	that	impact	business	decisions-	
politically,	ethically	and	legally	

Excite	students	with	real	world	contexts,	and	give	a	
sense	of	awe	and	wonder,	aspiring	them	to	be	the	
entrepreneurs	of	tomorrow	by	providing	
opportunities	to	create,	innovate	and	pitch	ideas.	

Build	key	numerical	and	functional	skills	
and	apply	them	using	business	data	to	
further	the	understanding	of	business	
growth,	success	or	failure.	

Bring	Business	to	life	through	relevant	case	studies,	
encouraging	pupils	to	analyse	business	behaviours	
and	the	impact	on	all	stakeholders.		

Innovate	in	our	curriculum	delivery	through	cross-
curricular	and	external	input	encouraging	business	
and	entrepreneurs	inside	SMA	for	pupil	sto	interact	
with.	


